
 

 



 

 

 

 

 

 

INTRODUCTION 

 

As an entrepreneur, building a website is not an option, it is 

necessary. Therefore, you must know what your needs are 

before seeking to design a website, whether you are going to 

DIY or hire a web designer. Securing a domain name and hosting 

service is a given for any website so they are not covered in this 

eBook.  Here are the 7 essentials that will help you as well as a 

website designer get a clear understanding of your needs. 
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1. DO YOU KNOW HOW YOU WANT 

YOUR WEBSITE TO LOOK OR DO 

YOU HAVE A CONCEPT OF WHAT 

YOU WANT YOUR WEBSITE TO BE ?  

 

If yes, Great!  

If not heck out website of other businesses that are 

similar to yours, in your industry and visit their website so 

you can get an idea of what is out there and see what the 

competition looks like. 

This will give you an idea 

of what you want. 

 

You must have a mental 

picture of what you are 

looking.    

 

 

 

 

 



 

 

 

 

 

 

 

2. DO YOU HAVE A COLOR SCHEME IN 

MIND?  

 

Some may think that color is not that important, but in 

marketing and advertising color speaks.  You have to 

know what colors work well together and that is pleasant 

to the eyes. 

You want to choose colors that will capture your brand 

and represent you and your brand well. 

Create a brand that people can easily recognize, your 

color and logo together will definitely leave a mark. 

 

 

 

 

 

 

 

 



 

 

 
 

  

3. WHAT INFORMATION DO YOU WANT 

ON YOUR WEBSITE? 

 

This entails your who, what, where, why, and how about 

your business. 

This gives your customers/clients an idea of what 

services you offer, your expertise, how long you have 

been in business, and how you can help them. 

 

WHO ï who is your business for? Also, tell people 

about you and  your brand/business.  

WHAT ï what service or product do you offer.  

WHERE ï where are you located? If you are a brick & 

mortar business. 

WHY ï why should someone choose your business? Or 

what problem are you solving? 

HOW ï how does your business operate? What are 

your hours of operation?



 

 

 

 

 

 

4. WILL YOU SELL PRODUCTS ON 

YOUR WEBSITE? 

 

Is your business service or product based?  

Will you have a store on your website?  

This will determine the type of features you need for your 

website. 
 

 



 

 

 

 

 

 

5. WILL YOU ACCEPT PAYMENT ON 

YOUR WEBSITE? 

 

If you plan to accept payment on your website, you need 

to know what ecommerce service you will need.  

Will you use Paypal, Google Pay or Open Cart just to 

name a few? 



 

 

 

 

 

 

6. WILL YOUR WEBSITE CONTAIN 

VIDEOS? 

Video content can help boost the credibility of your 

business but it is not necessary for everyone.  

This feature will drive up the cost of your website.  

If your business requires videos make sure your video 

quality is very clean and edited well. The quality of your 

videos will reflect the quality of your business. Poor 

video content can 

reflect negatively on 

your brand.  

If you donôt have the 

skills to produce the 

videos yourself, itôs 

best practice to 

outsource the work. 

This will save you time 

and represent your brand well.  

 

 

 

 



 

 

 

 

 

7. DO YOU HAVE YOUR IMAGES AND 

CONTENT WRITTEN FOR YOUR 

WEBSITE?   

 

All the information you put on the website, this is in 

relation to #3.  

If you have your mission, vision for your business, and 

your operation procedures written out then your work is 

already done. 

If not then you have work to 

do in order to have this 

information to put on your 

website.  

Without this information you 

will have to pay for content 

writing, which will also affect the cost of your website.  

As with videos, quality is essential for your pictures. Get 

professional pictures taken or use stock photos that will 

represent your brand.



 

 

 

 

 

BONUS 

 

8. USERS  

When you design your web page, you do so with a specific 

group of users (your customers/clients) in your mind. You 

must appeal to their wants and needs in order to have an 

effective website. Otherwise, your website will be just 

another website, as an unread book sitting on the shelf in the 

store.   

 

9. SOCIAL MEDIA INTEGRATION  

If you are thinking of building your website, you should make 

sure that your website has an option to share the contents of 

your website in social media.  

Social media sites such as Twitter, Facebook, Instagram and 

many others have millions of users, which will provide a great 

platform to market your website. 

 

 

 

 



 

 

 

 

 

 

Whether you decide to build a DIY or hire a web designer, 

the information provided in this eBook will help to guide you. 

This information will determine the overall look and layout for 

your website. 

 

HOPEFULLY YOU HAVE GOTTEN SOME 

VALUE FROM THIS GUIDE  

If you have I would like to invite you to take the next step and 

consider joining the SeasonDestiny Community at 

SEASONDESTINYLLC.COM   

 

You can also email your questions and comments to me 

at info@seasondestinyllc.com 

 

Do you n eed a website for your business ? 

Give me a call at 240-479-3608 or visit my 

website www. seasondestiny llc .com  and let's get you 

connected to your clients/customers. 
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ABOUT SEASON DESTINY, LLC  

LET'S BRING YOUR DREAM TO REALITY.  

Season Destiny, LLC is committed to seeing your dream 
come to reality ð we help startup business owners (first time 
entrepreneurs) and individuals connect with their 
clients/customers by providing affordable website design and 
branding services. 
 
 
 

ABOUT NATALEE HENRY.  
 
Iôm a web designer, graphic artist, 
and published author, who is always 
excited about helping others so they 
can live their dream.  
 
Over the past 8 years, I have helped 
individuals local and international to 
see their dream of come to reality, 
whether it is a website design, graphic or even just advice on 
how to get something done.  
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